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Welcome to Online Business Console

OBCV1-07

Hey there!

Welcometo Online Business Console, and thanks for signing up. I’'mlooking
forward to helping you achieve your goals with your online business.

I’ve written this guide to help you, our new customers who have just started
with Online Business Console. The idea is to help you find your way around
and get on the road to building and managing your online business even
faster.

Please notethatthis guide appliestothe All-in-One Solution, and while some
parts may differ for other plans, the general workflow and usage will remain
the same - so it will still be of help, no matter which plan you signed on. Sim-
ply skip to the relevant sections.

| hope this guide helps you!
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The Dashboard

Every time you log in, the first thing you’ll see your dashboard. Your
dashboard gives you a set of key charts that give you a quick overview
of exactly how your business is tracking. You can see your visitors,
online sales, web enquiries and list subscriptions (Figure 1).
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Click the arrow underneath the first set of graphs and you’ll also see
forum activity (Figure 2), bookings made, secure zone logins and affiliate

referrals.
Figure 2 Home: Dashboard
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The Dashboard

Below the graphs you can see your Live Feed (Figure 3). This is a live
account of the interactions your customers are having with your online
business. You’ll be able to see everything from web form enquiries
through to online orders, and even comments, subscriptions and more.
This is an important part of your online business, and it’s worth keeping

an eye on!
Figure 3
Live Feed e Foo
10-Aug

¥ Marcus Stadener opened July Newsletter campaign. 10-Aug 10:25 AM
Michael Blanchard quote for Online Shop 10-Aug-2007 10:05 AM. 10-Aug 10:08 AM

w Jennifer Natale submitted enquiry form Tell 2 Friend. 10-Aug 09:33 AM

09-Aug

A% Matthew Mousa clicked on July Newsletter campaign Link. 02-Aug 11:55 P

W narthew Mousa opened July Newsletter campaign. 09-Aug 11:54 PM
3 stephen murphy opted-in. 09-Aug 10:15 PM

stephen murphy submitted enguiry form Tell a Friend. 08-Aug 10013

¥
Sue Parkin submitted enguiry form Contact Us Form. 09-Aug 09:57 PM

3
mark redmon opted-in. 09-Aug 09:5
DAMARIS DE CONZALEZ made a purchase Online Shop 09-Aug-2007 08:35 PM. 05-Aug 09:03 PM

Alfred Fleming made a purchase Online Shop 09-Aug-2007 07:46 PM. D%-Aug 07:5

bk €
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The Dashboard

Figure 4
Dashboard Sidebar
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On the top right of the screen you’ll notice our
quick action drop down, which you can use to
quickly create new items, like blog posts, web
pages, products and campaigns.

Below that is the news panel. Keep an eye on
this one for news and announcements about the
system.

All the tasks that you’ve recorded in the contact
management side of the system are listed under
Upcoming Tasks.

The Campaign Summary gives you a quick
overview of all the email marketing campaigns
that are going out or scheduled to go out.
System Usage tells you how close you are to
your allocated limits in terms of disk space,
bandwidth usage, users and so on.

Finally, at the top of the screen you've got
dynamic help in the blue box, in case you get
stuck - so keep your eye on that.
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The Dashboard

Figure 5
System Navigation

See Figure 5 above.

1. The Website tab is for managing your website.

2. Modules gives you access to content items that you can add to web
pages.

3. eCommerce gives you access to everything you need to manage
your online shop.

4. The Marketing tab gives you access to the system’s email marketing
capabilities.

5. Use the Customers tab to navigate through your integrated customer
database, including your customer’s web enquiries, known as cases,
or their online shop orders.

6. The Reporting tab gives you a comprehensive view of all the key
metrics you need to analyze and improve your online business.

OBCV1-07
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Your Website

Managing your website with Sitewalk

Sitewalk is a quick and easy way to navigate your site like your
customers do, making changes as you go.

Figure 6
Sitewalk e Websie Modules eCommerce Marieting Cumpmers Repoms Recent ioems
Shtrwalk Wels Pages ; Eryra=ic Menus Forurr IS5 Chanseh Socwre Tosmi . Fle Manager
You can click on a region to edit it (Figure 7), then make changes using
the online editor. Simply click save when you’re done.
Figure 7 PRPERLES B e Soewak G Boesal
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of freshiy roasted beans walting twough te alr. The caramed hue of the crema orowning your esonesso. The fiess creamy
meethful of that perfect lase - with |uit & Bint of bitterneds. Dverediy weTe §rhing B2 make the Dest coffee ever, beciuse we
love cofae N5 RUCh N8 vou B, NN Sme you'ne round, siep By and discover the Capiting AMerence,

| Done h o

Caramel Cappuccino -""'q-

Sitewalk also recognizes the Modules in your pages so that you can
jump straight to edit those Modules (Figure 8).

OBCV1-07
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Your Website

Figures Lawrenoe Mo gged 8 Leg et B Re-Ranfoewalc [ o Sesak
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In the top right hand corner of the screen, click exit to leave Sitewalk
once you’re done editing (Figure 9).
Figureg : Larence M logged i, L. B R-San Soeealk ] Do faeeak
EXIt SIteWalk You sre hare; Capitara Cofes - Moms [t a  Templabe: Mais i e I

.
MW Home  Abowt  Photes  Shop  Forums  Blog  Costectes
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Your Website

Managing Web Pages

To manage your web pages, go to Web Pages under Website, where
you’re shown a list of pages. Simply click on a web page to edit it
(Figure 10).

Figure 10 Web Pages: List
Web Page List
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Your page details are above your editor, where you can set the page
names, URLs and more. As you move your mouse over each box, the
help in the blue hints box will change to help you with relevant tips
(Figure 11).

Figure 11
Web Page Details
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Your Website
When you edit a webpage, you’ve got a word-processor-like editor
(Figure 12) to edit your pages. With the editor you can:
1. Make text bold, italic or underline.
2. Create Bullet points or change indentation
3. Create a table
4. Addimages
5. Create links to other pages in your site
Figure 12
Editor Toolbar ot el < L4
.dv-:-"'_iﬁ A J:Iw: - w Gl j-@vjvﬂuﬁl*ﬁﬁﬂmumhda
B I U EEETBEBE E_! *i: E’= _,.'.. - - Fﬂr.'!.}l."lu" =  Fewrd Naime = Glxe = | Apply C56 Class =
You can also add links to other items in your site, like products,
catalogues, blogs and forums and more. To do so, after opening the
Hyperlink Manager (Figure 13) simply click on the white square next the
URL text entry box.
Figure 13

Hyperlink Manager

OBCV1-07
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Your Website
On your right you’ll see your action box again (Figure 14), this time with
a much wider range of actions to take. Note that you can preview your
pages, make pages secure, syndicate the page on RSS, or rollback to
previous versions if you’ve made a mistake. You can also add a range
modules to your page via the Module Manager.
Figure 14 & Weh Page Details ALTON Bax
Action Box on the S
right of Web Page il
Details I Add s web page 10 & meny
f ] JSr==— 01 -Jam=-2000 - (ST —
Wain & Capitass Colfes - Homi '.CI:I ST H o e
B3 # q s

Shew Mare Oplioes

Web Page Comtent
S ABRS
B s U FEENBNER:IEI:

it nadige
H W Aust g
(] ] ava 4 (]

- dD-0-F- &AW K e -

A = Ja = ParsgraphSiyle = | Fort Mame = | S w | Aooly O35 Cass =

i)

Introducing Modules and adding Modules to Pages

Modules are created under the Modules tab (Figure 15), and enable you
to add functionality to your web pages and your web site.

Figure 15 o
Modules Tab

Webuite Madulry #Commarce Marketing Cuttamen Reparts Fecenl Remi

AdHotmons  Anrcuscemests  Bookisgs  Commesti  FAQR  Limrmtees  Photo Gallerst  Sie Sasck  Swmap  Web Agpy Wb Forma B e Manage

Let’s look at adding a web form to a page using the Module Manager
(Figure 16). First click on the module manager, then select the web form
we want to use. You’re given a quick preview of the form, and if we’re
happy we choose where to insert it in the editor, then click insert.

OBCV1-07 10
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Your Website
Figure 16
Ad_dlng web form Module Manager Module Manager Module Manager [ 3
using Module
M anager Ad Rotator Ad Rotator
g Announcements Announcements Go Back
Blogs Blogs Select Web Form to insert
Booking Booking Become a wholesaler j
Campaigns Campaigns
Catalogues AU Insert as module instead
Comments Comments
Dynamic Menus Dynamic Menus I- i
FAGS Use Image for Button
FAQs - A
Forums Forums *
General General )
Literature Literature | < Insert |
Photo Gallery Photo Gallery
Reports Reports
RSS Channels RSS Channels Module Preview
Title
Secure Zones Secure Zones
Site Search Site Search I MR j
First Name *
Web Apps Web Apps I
Web Forms Web Forms Last Name *
Web Pages Refer-A-Friend |
Web Forms Email *
Web Pages I
Company *
Managing Files
Let’s look at how you can upload files into the system like images, CSS,
flash files and more using the File Manager (Figure 17).
Figure 17 Becent Hemi
File Manager

i o ml

You can see your existing files and folders listed, or click on thumbnail
view to get a thumbnail view of your files (Figure 18).

OBCV1-07 11
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Your Website
F_lgure 18 File Manager: List w# MoreHelp? [ Open b
File Manager
Thumbnail View
o Create Folder L] Oclete Falder g Upload Filets) Dt View Thurminall ¥
§ Mk § img |
r‘_g_ - Preview
el :&' { 4 Path: N | A
capitins gl colfeetapog  SEprehas-_png sanbo-t.jpy  Rrupi-temojgg  brups-b2-_jgg Slnk M A

mersions: b7 A

| - SR

i | Back o]

You can click on a file for a closer look (Figure 19). Click here to
download, resize or delete the file. If you’re tech savvy with CSS, you
can also edit your CSS files in place by clicking on the file and then
clicking edit.

Figure 19
Image Preview and Preview
Details

Path:
Jimag/coffee-caramelcappuccino.png
Size: 51 Kb

Dimensions: 194 x 153

Resize
Delete
View in new browser window

OBCV1-07 12
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Your Website

Figure 20
How Templates
work

OBCV1-07

Managing Your Site’s Look and Feel - Working with Templates

Templates hold the common parts of your site that don’t change as you
move through your different pages. So your website’s headers, footers
and navigation elements would usually be in a template. Then, the
content that’s specific to each page goes in the web page (Figure 20).

Here’s a template (Figure 21), accessed via Administration->SiteWide
Templates. You can see the header elements and footer elements are
here, with a single {tag_pagecontent} in the middle of the page. When
the system displays a page, it replaces {tag_pagecontent} with what’s in
the web page.

When editing a template you’ve got a lot of the same options as for web
pages.

13
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Your Website

Figure 21
Editing a template Online Business Console
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Your Online Shop

You manage your online shop by adding products to catalogues.
Catalogues not only help you group and manage your products, they are
like special web pages that you can link to that run your online shop.

Note that when you click on a catalogue, you go straight to the
catalogue view, which is a special page managed by the system, not a
web page in the strict sense (Figure 22).

Figure 22
Coffee Machinery
Catalogue

When editing a catalogue you can choose a template to give a
consistent look and feel for each catalogue (Figure 23-A). You can either
add products from here in the action box (Figure 23-B), or you can add
products to catalogues from the product view.

You can add a link to this catalogue to one of your web pages (Figure

23-C), or you can make the catalogue secure/password only (Figure
23-D).

OBCV1-07 15
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Your Online Shop

Figure 23 Catalogues: Coffee Machinery B9 lsre i 1) Open Hises
Catalogue Details
Page Catalegue Details Wizard
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Cofee Machinery { v | kS L 50 - b hind 14 -5&p-2007 -} u A e e
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‘:‘ e 1.;! ot @ temt w.' Mg Caldopat Wi
Managing Products
Products are the items you actually sell online (Figure 24).
1. Give your product a name
2. Add some images - small image for the thumbnail view, a large
image for the detailed view.
3. You can make this an e-product and upload your product.
4. You can set up inventory control, by clicking “show more options”.
5. Give your product a detailed description here in the editor.
6. Once you’re done, preview the product.
7. You can then add the product to a catalogue, or
8. You can insert this product directly onto a web page.
Figure 24 .
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Your Online Shop

Figure 25
Grouping products

Figure 26
Relating Products
for Cross/Upselling

OBCV1-07

¥ Group Products Together

This aprion allows you Ta group products Tagether 50 they ane viesed as one i your anline shop rather than separaely. For
Imsnarce if you sell & ¢-shin which comes in small, medium and large sizes, i's more clegany o display the shir once and ablow
for the customer 1o choose @ sine rather than display 3 different shirts for the respective sizes.

Add products to this group by moving from left o right

Magimix Lexpresse Coffee Machine - Black
Rancillo Silvia Incamts Classic Coffes Maching with exiras

¥ Carmalogue Product List

This is a lisy of products relaned 1o this producr. To make any product na longer relaced o this product selecy them and moue
them 10 the kefi-hand 5T

Arlate products to this product by moving from left to right

Incante Classic Coffee Machine

»
Erupes K2 Plus Coffee Maxhine
Magimix Lexpresse Coffes Machine - Black >
Rancilio SHhia
%
L 4

9. You can group the product with other products (Figure 25). Grouping
is used to link products that are almost the same, but differ in small
ways - for example, for a t-shirt you would group the Large shirt with the
small size and medium size. Then people could choose which size they
want when viewing the product.

& | Incanto Classic Coffes Machine

*

Create related products via Upsell/cross-selling relationships (Figure 26).
This allows you to suggest or upsell related products to your customers.

Fniain Producis Togethe for Cross [ Upeelling

17
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Your Online Shop
You can also create a mini photo gallery for each product, using poplets
(Figure 27).
Figure 27
Product Poplet
Images U} add Popler Preview images 1o Product
Thiz apeioa allxas yau ra add many popler ar presdes images far yoaor Praduer. The srem will amamarically generate thambsall
images that the wier can click oA b s&& mone detail
Product Poplet Images
Papdet tmage 1 oesed Poplet Image & resel
" ima incanta—classic, jp| fima/incarto-ciassic |pe
Poplet mage 3 nened Poplet Immage € reset
Sirmag fimcanta-classic. jp limg/incanto-classic.jpe
Poplet lmage § neset Poplet Image 6 reset
Poplet lmage T resed Poplet Image & reset
Poplet bmage B nesed Poplet Image 10 reset
Customizing Your Shop
Your shop has already been set up and is ready to go with our default
layouts. However, simply click on Advanced Layout Customization and
you can customize those layouts to make it look exactly how you want it
to (Figure 28).
Figure 28 Acton e
Click on Priviem Prochs
Advanced Layout T PR ——
Customization e

a £ gein
Add "

& View ot tage

W ohdriog

Relaned
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Your Online Shop
Now you’ve got access the complete range of your catalogue layouts,
product layouts, checkout steps and more.
(F)il’?||iJnree §|’710p Customize: Online Shop Templates = Mare Help? J O i
Templates Customize Onverall Shoppimg Experienoe Relaved
Cuntomire Catalogues and Products. Elements Cumeemize Syasem Emaihy
Ciastomize Chedh -Owt Process Experiende
Using 4 perewipus version of the priing 3Raop?
.
Setting up Your Online Shop for Business
Finally, you need to set up the admin side of your online shop.
Under the eCommerce tab (Figure 28) you’ll find affiliate programs to
drive traffic and track results, shipping options for shipping and handling
charges, payment gateways to collect real-time payments, discount
codes for promotions and tax codes to charge the right amounts of tax
to your customers!
Figure 28

Home ‘Website Modules eCommence Marketing Cusbomers. Reports Recent ems
eCommerce tab

Casiogues  Produms  AMilne Frograms Shipping Opeions. Pyt Ganeways  Discoont Codes T Codes
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Email Marketing

Let’stakeaquicklookatemailmarketingwith Online Business Console. First
off we get started by creating some lists (Figure 29). You create lists to define
the audience for your marketing. Since we’ve got an integrated customer
database, your lists are simply a way to create sub groups within your main
database. By the way, if you delete a list, you don’t delete the people in the

list!
Figure 29 Lists: List W Mok g
Lists
List Action Box
Relared
Now let’s create some email marketing campaigns. Click on campaigns
and you’ll see a list of all your campaigns. Whenever you create a
campaign you get an easy 7 step wizard which takes you through every
step of setting up your campaign (Figure 30).
Figur.e 30 Campaigns: October Newsletter (Draft) §# naoes Help?
Creating a
Campaign W Campaign saved in draft mode sscoessfally
1K
D rodett Mewslener O =0 =207 Dot uee @ borplaly : |
e
LamTencs My |nfsEcapnano vasacher ™ OCiober Newisme HEmi =) 3 Choosethe ¢
o faws Dwafy O Swen b Sand | K Back | | D) M g M
e
7
Once you’ve set up your campaign you’ve got access to a range of
in depth reports (Figure 31) to help you track and improve your email
marketing!
OBCV1-07
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Email Marketing

Figure 31
Campaign Report
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Contact Management

The Customers tab gives us access to our complete customer database
which is automatically growing as your customers interact with your
website (Figure 32).

Figure 32
Customers tab

Just for fun, why not add yourself to your database to see how it works

(Figure 33)?
1. You can see all past web form enquiries, called Cases.
2. Previous orders are linked to the customer record too.
3. Subscriptions tells you what the customer is subscribed to.
4. Email Marketing History to see what campaigns have been read and
actioned.
Figure 33
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Subscriptions (Figure 34) shows the lists that the customer is in, the
secure zones that they’ve got access to, the individualized online shop
discounts they have, and affiliate programs that they’re involved in.
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Contact Management

Figure 34
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You can drill down to see the customers email marketing history and see
what newsletters have received and how the customer has reacted to

them (Figure 35).

Figure 35
Email Marketing
History
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Reporting

Figure 36
Report Summary

Figure 37
Email Marketing
Report
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First stop - the summary screen (Figure 36). From the summary screen
you can see all your reports, then drill down into more detailed reports
on traffic, customer paths, visitors, browsers and so on.
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But this isn’t just about the usual analytics - you can view email
marketing statistics and drill down to specific campaigns (Figure 37).
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Reporting

You can measure how your contact forms are performing under Leads
(Figure 38).

Figure 38
Leads Report
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And check out how well your Online Shop is going, and where you can
improve. And this is all from your central reporting console (Figure 39).

Figure 39
Online Shop Report
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Reporting
Customer Reports
You can slice, dice and filter your data with our custom report
generators - to find out exactly what you want to know. Create your own
customer reports, websites reports and ecommerce reports.
Figure 40
Reports tab Hame Webade Modules elommene Marketiog Customens Reporis Recent Hems
fearch Curimemar Cxuen Rrckinge RppETLRE Oedery Frarwcaem
Let’s take a quick look at the Customer Report Generator (Figure 41).
Use the simple, 5 step wizard to filter people out of your database by
setting criteria and filters.
Figure 41 Reports: Mew Customer Report are Heln? D Him
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You can save your reports to come back to them later, and you can add
the results of the report (Figure 42) to a marketing list or secure zone!
Figure 42
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Some Final Words

Figure 43
The Administration
Menu

OBCV1-07

g out.

We’ve seen how to set up an online shop, how to create email marketing
lists and campaigns, and how to track and measure the success of our
online shop. Now just a few more things....

The Administration Menu

Firstly, here’s the Administration Menu. When you want to add new
users, define user permissions, add a URL to your site, and more, you
can do that from the Administration Menu - so check it out (Figure 43).

¢ Partner Portal % Admin (g} The

.
& Manage Users
‘]

}* Manage Roles

e Manage Domain Name

€ Manage Site-Wide Templates
@ Manage Content Holders

. Manage Categories

L3 Manage Workflows

!— Import Data

‘@ Google/Yahoo/Live Optimizaticn
77 Build Web Apps

¥ Extend Customer Database
. APl Integration

' Manage Meta Data

X Customize Systern Messages

Recent Items

Secondly you’ve got your recent items button. Click on it to quickly
jump back to the items you were looking at or working on (Figure 44).
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Some Final Words

Figure 44
Recent ltems IS Recent Items
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Themes

Thirdly, have a bit of fun. You can use the themes to spice up the
interface to suit you (Figure 45).

Figure 45 tner Portal %M Admin (@) Theme &# Su
Themes
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Midas
Everglade
Sahara
Platinum

Rubicon

Twilight
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Some Final Words

Getting More Help

What can you do if you need some help? Don’t forget your hints box at
the top of the screen (Figure 46).

Fi_gure 46 Home: Dashboard
Hint Box
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If you need more help, check out our Contextual Help Panel for relevant

tips (Figure 47).
Figure 47 Lawrence Hsu logged in. Log out. Partner Portal ‘w} Admin wl" Theme §¥ Support Central
Click More Help to
open Contextual
Help Panel
e Marketing Customers Reports Recent Items

. File Manager

¥ More Help? o Open Hints
f ry
View more reports — )
T2 What's New 3 )

Next stop, Support Central. Click on Support Central (Figure 48) and
youill be able to search our forums, watch our video tutorials, and get
answers on-demand from our comprehensive Online Business Wiki. If
you still can’t find a solution, lodge a Support Request from the user
friendly interface and we’ll get back to you within our 8 business-hour

SLA.
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Some Final Words

Figure 48
Support Central

Figure 49
Support Central
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The End
So that’s it!
| hope this has helped you get started with the system.

Thanks again for signing up and best wishes for your online business!
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